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Results from data collection in
Tapachula and Ciudad Hidalgo (Chiapas).
Communication for Development (C4D)
Works alongside communities to find solutions to local problems. In 2019, using
a methodology that has been validated globally for use in migration related C4D,
International Organization for Migrations (IOM) has aimed to support its
counterparts to implement a strategy promoting behavioral change.
The first step in this methodology is getting to know the communities where the
strategy is to be applied. That is why OIM, partnering with local organizations,
conducted a study in several communities of Tapachula. The goal was to
understand the knowledge, attitudes and behaviors of people, regarding migration
issues, and particularly regarding alternatives to irregular migration. This study is a
baseline to guide the next steps of a joint strategy. In the following pages, we
present you with the results.

METHODOLOGY

Target audience

People who could potentially migrate within the next 12 months.
50/50 men and women
People over 18 years old

Coverage 1

• Treatment area: Tapachula, n=364
• Control area: Ciudad Hidalgo, n=159

Survey methods

The surveys were conducted by local volunteers, who were
trained by IOM to administer the questionnaires and sample
participants. People were selected through a combination of
random sampling, door-to-door selection and interceptions.

Data collection period

January 28th to February 6th, 2019

Sample size per country

523 people

Data collection method

Face-to-face personal interviews, with the technological
support of a tablet, using door-to-door sampling and
interception.

Treatment area represents the main community where the work is to be executed, while the control area is a comparison devised to measure result.
In this community we cannot work directly, because it would affect the results.
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DEMOGRAPHIC PROFILE

Age:

Education:

15-24 years old

31%

Elementary, incomplete

22%

24-35 years old

43%

Elementary, complete

31%

35+ years old

26%

Secondary, complete

20%

Main activity:
Unemployed
Employed
Self-employed

Sector of employment:

72%

Not working

81%

9%

Construction

4%

Sales

4%

10%

Average socioeconomic
status:
Low

Monthly household income:
Average income

$250

Median income

$140

MIGRATORY PROFILE

Have you migrated
before this time?

79% No
19% Yes, to another country
2%

Yes, to another department

Do you know anyone in
your country of destination?

Who influenced you
to migrate?

93% I made the decision myself

54%

United States

43% Mexico
3% Canada

16% Family or friends

1% Europe (Spain)

Why do you wish to migrate?

71% To find a job and earn

45% No

Where do you want to
migrate to?

money

34% Yes, family

*only 7% of interviewees have already
secured a contract

28% Yes, friends

51% To escape violence

How did you migrate/are
going to migrate?

26% On a work permit
24% In a caravan
20% Pleading for refuge

and insecurity

17% To be defined

4% To reunite with family

10% With a family reunification visa
4% With help from a “coyote”

Migration costs
United States

USD 1070

Europe, Canada and Asia
Latin America

USD 270

USD 1900

How do you expect to cover
the costs of migrating?
Savings

60%

Selling belongings

26%

Loans from family
and friends

20%

Which risks are you most worried about?
• Kidnappings
• People Trafficking
• Violence and sexual exploitation
Which risks are you the least worried about?
• Not finding a job
• Borrowing too much money
• Getting arrested and deported

What knowledge do people have?
• 63% know that migration to the United States has become increasingly difficult in the last years.
• 62% know that one needs a visa or work permit to migrate in a regular way.
• 76% know that they can be sent back and lose a lot of money if they migrate in an irregular way. This is,
they know the basic risks of irregular migration.
• 62% know that there are other countries, besides the United States, that can offer work opportunities for
migrants.
• 59% don’t know any local support programs.

What attitudes do people have?
• 36% trust that a good “coyote” can take them into the United States, while 46% contradict this statement.
• 77% think it is worth it to obtain proper documents to migrate.
• Only 32% believe that the United States is the only country worth migrating to.
• 62% think that it is worth considering local alternatives to irregular migration, while only 20% consider it
not wort it.
• 57% believe that earning a living locally is possible

What intentions (behaviors) do people have?
• 53% would consider migrating to another country, amongst whom, 42% are considering it in a convincing
manner. 43% out of all interviewees consider Mexico to be a viable option.
• 91% would do a great effort to obtain the necessary documents to migrate in a regular manner, or to
regularize their migrant status, while an additional 6% has already considered it.
• 51% would search information about regular migration, while 81% would visit a Migration Information
Center.
• 50% of the people would talk to other migrants about regularization options in Mexico.

KEY TAKEAWAYS
• There is high knowledge among the people (76%) about the risks of irregular migration, and
the number that would use a “coyote” has diminished. However, there is still a high percentage
willing to migrate as a caravan (29%).
• There are contrasts between migrants’ answers when interviewed in their countries of origin
and in Mexico, specially in relation to the violence as a reason to migrate. In origin countries, this
reason averages 15%, while in Mexico the number climbs to 51%.
• 97% would do a great effort to obtain the documents, but 59% don’t know what these
documents are. Out of the documents they have or expect to get, 56% would opt for (or has)
a visa, 37% for permanent residence and 35%, a work permit. 20% of them think that their
passport should be enough.
• 49% of the people interviewed pointed out that they don’t know where to look for information
on regular migration.
• Despite 86% of interviewees reporting that they have not secured jobs abroad, 51% of women
said they are willing to work any positions available, while 41% of men said that they would work
construction. Meanwhile, 24% of women would work in the hospitality industry, while 33% of
men would take any position available.
• 86% don’t have secured a job in their destination and/or transit countries
• 69% know alternative destinations to the United States. 50% have positive attitudes towards
them and 62% would consider migrating to those countries.
• 62% know various countries where they could migrate, mainly Mexico.
• Only 6% think about staying in the south of the country. 32% expect to go to Mexico City,
and 62% expect to make it up to the northern border.
• When asked about possible destination countries, there is a contrast between people surveyed
in Mexico and in origin countries. In origin countries, only 5% would consider Mexico as a
destination country, while once there, the number climbs to 43%.

WHERE WOULD YOU LOOK FOR INFORMATION?

NGOs
Local governments
Family
Former migrants
Friends
Migration information centers
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Media and communication

WHICH TECHNOLOGIES
DO THEY OWN?

WHAT MEDIA DO THE
CONSUME THE MOST?

• 36% Internet access
• 34% Smartphone
• 29% Mobile phone
• 23% Television

• 63% internet (3.8 horas de consumo al día)
• 19% television (average 2.6 hours per day)
• 7% radio (average 3 hours per day)

98% of people on the

Internet, are connected through
their smartphones

Media are consumed mostly in the evening, except the radio,
most used early in the morning.

23% don’t consume any media at all.

MEDIA USE

Internet
63%

Television
19%

Radio
7%

Gender:

Gender:

Gender:

F: 60% M: 66%

F: 19% M: 20%

F: 7% M: 7%

SOCIAL MEDIA ACCOUNTS

26% are not registered on any social media platform
-73% of women and 73% of men are on Facebook
-10% of women and 13% of men use YouTube
-9% of women and 15% of men are on Instagram.
- 8% of women and 15% of men are on Google+
CHAT USE

• 68% use Facebook messenger (77% 15-24, 71% 25-34, 50% 35+)
• 68% use Whatsapp (68% 15-24, 71% 25-34, 62% 35+)
• 20% use SMS (18% 15-24, 21% 25-34, 19% 35+)

Program of:

Financed by:

For additional information, please contact Tatiana Chacón, Communication for Development Officer: tchacon@oim.int
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Results from data collection
in Salcajá and San Cristóbal.
Communication for Development (C4D)
Works alongside communities to find solutions to local problems. In 2019, using a
methodology that has been validated globally for use in migration related C4D,
International Organization for Migrations (IOM) has aimed to support its counterparts
to implement a strategy promoting behavioral change.
The first step in this methodology is getting to know the communities where the
strategy is to be applied. That is why OIM, partnering with local organizations,
conducted a study in several communities of Salcajá. The goal was to understand the
knowledge, attitudes and behaviors of people, regarding migration issues, and
particularly regarding alternatives to irregular migration. This study is a baseline to guide
the next steps of a joint strategy. In the following pages, we present you with the results.

METHODOLOGY

Target audience

People who could potentially migrate within the next 12 months.
51/49 women and men
People over 15 years old

Coverage 1

• Treatment area: Salcajá, n=295
• Control area: San Cristóbal, n=162

Survey methods

The surveys were conducted by local volunteers, who were
trained by IOM to administer the questionnaires and sample
participants. People were selected through a combination of
random sampling, door-to-door selection and interceptions.

Data collection period

January 23rd to February 24th, 2019

Sample size per country

457 people

Data collection method

Face-to-face personal interviews, with the technological
support of a tablet, using door-to-door sampling and
interception.

Treatment area represents the main community where the work is to be executed, while the control area is a comparison devised to measure result. In
this community we cannot work directly, because it would affect the results.
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MIGRATORY PROFILE

Have you migrated
before this time?

Who influenced you
to migrate?

Where do you want to migrate to?

89%

62% No
21% Yes, to another country

81% I made the decision myself

19%

48% Family or friends

Yes, to another department

Estados Unidos

4% Mexico
3% Canada
2% Europe (Spain)
1% Costa Rica, Panama

Education:

Work situation:

43% Elementary, incomplete,
or lower

15% Elementary, complete
14%

Secondary, incomplete

14%

Secondary, complete

12%

Vocational education

Do you know anyone in
your country of destination?

Age:

31% Employed

37% 15-24 years old

31% Self-employed

34% 25-35 years old

12% Unemployed

30% 35+ years old

16% Housework
10% Student/other
Why do you wish to migrate?

How are you going to migrate?

87% To find a job and earn

68%
With help from a “coyote”
*The use of coyotes is more common when migrating to the United

31% Yes, family

*Only 4% of interviewees have already
secured a contract

12% On a work permit

28% Yes, friends

16% To reunite with family

10% With a family reunification visa

7% To escape violence and
insecurity

8% To be defined

53% No

money

Migration costs
United States

USD 7000

Europe, Canada and Asia
Latin America

USD 8100

USD 4800

How do you expect to cover
the costs of migrating?
Loans from family
and friends

38%

Savings

27%

Loans from bank

22%

Sale of belongings

20%

States, and less common when going to Latin America, Canada
or Europe.

Which risks are you most worried about?
• Sexual exploitation
• People Trafficking
• Sexual violence
• Kidnappings
Which risks are you the least worried about?
• Not finding a job
• Borrowing too much money
• Getting arrested and deported

What knowledge do people have?
• 89% know that migration to the United States has become increasingly difficult in the last years.
• 61% know that one needs a visa or work permit to migrate in a regular way.
• 71% know that they can be sent back and lose a lot of money if they migrate in an irregular way. This is,
they know the basic risks of irregular migration.
• 61% know that there are other countries, besides the United States, that can offer work opportunities for
migrants.
• 82% don’t know any local support programs.

What attitudes do people have?
• Only 33% disagree with the statement that a good “coyote” can take them into the United States.
• 70% think it is not worth it to obtain proper documents to migrate.
• 68% believe that the United States is the only country worth migrating to.
• 67% think that it is not worth considering local alternatives to irregular migration, while 29% consider it
worth it.
• 70% believe that earning a living locally is impossible.

What intentions (behaviors) do people have?
• 78% would consider joining local support programs.
• 47% would consider migrating to another country, amongst whom, 29% are considering it in a convincing
manner.
• 69% would do a great effort to obtain the necessary documents to migrate in a regular manner, or to
regularize their migrant status, while an additional 20% is considering it.
• 69% would search information about regular migration, while 19% is considering it.
• 64% would visit a Migration Information Center, while 19% is considering it.

KEY TAKEAWAYS
• 70% of the interviewees don’t know local any support programs, but would consider
joining them, while 55% want to join one, but don’t think the ones currently available are
worth the effort.
• 56% of the people interviewed would do an effort to get the necessary documents for
regular migration, but believe current processes are not worth it. Meanwhile, 28% is willing
to undertake the effort, but doesn’t know how.
• Due to a lack of knowledge about other countries to which they could migrate (61%),
there is a highly negative attitude towards the opportunities these countries offer (68%),
which in turn reflects on low intentionality (47%).
• Even though 71% know the risks of irregular migration, and are worried by them, 68% of
the interviewees still would migrate with a “coyote”.

WHERE WOULD YOU LOOK FOR
INFORMATION BEFORE MIGRATING?
Local government
Internet
Information centers
Friends
Former migrants
Family
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Media and communication

WHICH TECHNOLOGIES
DO THEY OWN?

WHAT MEDIA DO THE
CONSUME THE MOST?

• 76% Television

• 60% television (average 2.8 hours per day)

• 70% Radio
• 39% Internet access
• 33% Smartphone
• 28% Newspaper
• 21% Mobile phone

• 58% radio (average 5 hours per day)
• 40% internet (average 4.8 hours per day)
*In smaller populations, internet usage grows, and radio
goes down.
Mainly during the afternoon and evening, with the exception of
the radio.

SOCIAL MEDIA ACCOUNTS
• 61% are on Facebook

WHERE DO THEY
FOLLOW THE NEWS?

• 37% are not registered on any social
media platform

*There is positive correlation between people who watch
more news and a higher KAP.

• 12% are on Instagram

• 42% cable news

• 11% use YouTube

• 31% Facebook
• 29% local news
• 19% local radio

Program of:

Financed by:

For additional information, please contact Tatiana Chacón, Communication for Development Officer: tchacon@oim.int
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Results from data collection
in Ahuachapán and Las Chinamas.
IOM currently executes the Western Hemisphere Program (also know as Mesoamerica
Program), financed by the United States Department of State’s bureau of Population,
Refugees and Migration (PRM). Its goal is to advocate migration governance, and reduce the
vulnerabilities migrants face, specially regarding people trafficking and migrant smuggling.
Through this program, IOM aims to strengthen its efforts to promote regular migration from
the methodology of Communication for Development. This methodology is proposed as an
innovative way to plan, execute and evaluate communications activities aiming to generate a
positive change of behavior, and to contribute to the social development of communities.
Communication for Development (C4D) is being executed in El Salvador, in the community of
Ahuachapán. This study was conducted as baseline research to understand knowledge, attitudes
and practices people have regarding migration. This information will guide us throughout
the implementation of the methodology.

METHODOLOGY

Target audience

People who could potentially migrate within the next 12 months.
50/50 men and women
People over 15 years old

Coverage 1

• Treatment area: Ahuachapán, n=383
• Control area: Las Chinamas, n=173

Survey methods

The surveys were conducted by local volunteers, who were
trained by IOM to administer the questionnaires and sample
participants. People were selected through a combination of
random sampling, door-to-door selection and interceptions.

Data collection period

January 22nd to February 1st, 2019

Sample size per country

556 people

Data collection method

Face-to-face personal interviews, with the technological
support of a tablet

Treatment area represents the main community where the work is to be executed, while the control area is a baseline devised to compare results. In
this community we cannot work directly, because it would affect the results.
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DEMOGRAPHIC PROFILE

Age:

Main activity:

15-24 years old

48%

Student

31%

24-35 years old

22%

Employed

17%

35+ years old

30%

Unemployed

16%

Education:
Secondary,
complete
Vocational
studies

Sector of employment:

35%
20%

Average socioeconomic
status:
Low

Not working

61%

Sales

22%

Agricultura

6%

Monthly household income:
Average income

$310

Median income

$250

Media and communication

WHICH TECHNOLOGIES
DO THEY OWN?

WHAT MEDIA DO THE
CONSUME THE MOST?

• 89% Television
• 60% Smartphone
• 68% Internet access
• 51% Radio

• 74% internet (average 2.5 hours per day)
• 63% television (average 4.8 hours per day)

Media are consumed mostly in the evening

97% of people on the Internet, are
connected through their smartphones
Facebook is the most popular social
media platform.

MEDIA USE

Internet: 74%

Television: 63%

Gender:

Gender:

F: 69% M: 78%

F: 64% M: 61%

Radio: 18%
Gender:
F: 20% M: 16%

MIGRATORY PROFILE
Only people who expressed they were planning to migrate went through with the interview
Have you migrated
before this time?

67% No
25% Yes, to another country

Who influenced you
to migrate?

76% I made the decision

70%

19% To reunite with family

11% Relatives

insecurity

21% To escape violence and

How do you expect to cover the costs of migrating?
Savings

With help from a “coyote”

32% On a family reunification visa

Selling belongings

19% On a work permit

Loans from family and friends

4% In a caravan

Loans from moneylenders

51%
15%
35%
4%

Loans from banks

8%

Financed by employer/recruiter
Other

Migration costs
United States
$5900
Europe, Canada and Asia
$6600
Latin America
$3500

To find a job

myself

How did you migrate/
are going to migrate?

32%

Why do you wish to migrate?

1%
5%

Which risks are you
most worried about?

Which risks are you the
least worried about?

Kidnappings, sexual violence,
robbery and assault

Not finding a job
Labor exploitation
Borrowing too much money and
not being able to pay back

What knowledge do people have?
• 89% know that migration to the United States has become increasingly difficult in the last years.
• 69% know that one needs a visa or work permit to migrate in a regular way.
• 88% know that they can be sent back and lose a lot of money if they migrate in an irregular way.
This is, they know the basic risks of irregular migration.
• 79% don’t know any local support programs.
• 53% know that there are other countries, besides the United States, that can offer work opportunities
for migrants.

What attitudes do people have?
• 35% trust that a good “coyote” can take them into the United States, while 32% contradict this statement.
• 36% think it is not worth it to obtain proper documents to migrate, while 40% believe it would be worth
the effort.
• 50% believe that the United States is the only country worth migrating to, while 27% (inclusive) are sure
of it.
• Only 28% think that it is worth considering local alternatives to irregular migration.
• Only 29% believe that earning a living locally is possible.

What intentions (behaviors) do people have?
• 88% would consider local support programs. Amongst them, 54% are already convinced of doing so.
• 62% would consider migrating to another country, amongst whom, 42% are considering it in a convincing
manner.
• 71% would do a great effort to obtain the necessary documents to migrate in a regular manner, or to
regularize their migrant status, while an additional 29% would consider it.
• 63% would search information about migrating regularly, while an additional 29% would consider it.
• 66% would visit a Migration Information Center, and 23% would consider it.

KEY TAKEAWAYS
Regular migration
• 20% of the people who are aware of the basic risks of migration, would still migrate with
a “coyote”.
• 59% of the people assert that, despite trusting “coyotes”, they would search for
information on regular migration.
Documentation
• Out of the people who intend to obtain legal documents to migrate, 56% believe it is not
worth it.
• 63% would like to get proper documents to travel, but doesn’t know they are.
Local programs
• 67% show an intent to join local programs, but don’t know any, while 60% would consider
joining but feel that the current offerings are not worth it.
Alternative destinations
• 69% of interviewees know destination countries other than the United States.
50% have positive attitudes towards them, and 62% would consider migrating there.

Program of:

Financed by:

For additional information, please contact Tatiana Chacón, Communication for Development Officer: tchacon@oim.int
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Results from data collection
in Cofradía and Barrio Medina, San Pedro Sula.
Communication for Development (C4D)
Works alongside communities to find solutions to local problems. In 2019, using a
methodology that has been validated globally for use in migration related C4D,
International Organization for Migrations (IOM) has aimed to support its counterparts
to implement a strategy promoting behavioral change.
The first step in this methodology is getting to know the communities where the
strategy is to be applied. That is why OIM, partnering with local organizations,
conducted a study in various communities of San Pedro Sula. The goal was to
understand the knowledge, attitudes and behaviors of people, regarding migration
issues, and particularly regarding alternatives to irregular migration. This study is a
baseline to guide the next steps of a joint strategy. In the following pages, we present
you with the results.

METHODOLOGY

Target audience

People who could potentially migrate within the next 12 months.
51/49 women to men
People over 18 years old

Coverage 1

• Treatment area: Cofradía, n=349
• Control area: Barrio Medina, n=150

Survey methods

The surveys were conducted by local volunteers (Municipality,
CRS and Young People against Violence), who were trained by
IOM to administer the questionnaires and sample participants.
People were selected through a combination of random
sampling, door-to-door selection and interceptions.

Data collection period

February 5th to 21st 2019

Sample size per country

499 people

Data collection method

Face-to-face personal interviews, with the technological
support of a tablet, using door-to-door sampling and
randomized interception.

Treatment area represents the main community where the work is to be executed, while the control area is a comparison devised to measure result. In
this community we cannot work directly, because it would affect the results.
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MIGRATORY PROFILE
Have you migrated
before this time?

90% I made the decision

56% No
12% Yes, to another
33%

Who influenced you
to migrate?

Yes, to another country

myself

21% Family or friends

Where do you want to migrate to?

75%

United States

13%

Europe (Spain)

5% Mexico
3% Canada
4% Costa Rica, Panama,
Guatemala, El Salvador

Do you know anyone in your
country of destination?

61% Yes, family

Why do you wish to migrate?

83% To find a job and earn
money

28% Yes, friends

14% To reunite with family

22% No

16% To escape violence
and insecurity

How did you migrate/
are going to migrate?

31% With help from a “coyote”
26% In a caravan
16% On a family reunification visa
14% On a work permit
12% To be defined

Migration costs
United States

USD 2300

Europe, Canada and Asia USD 2300
Latin America

USD 1400

How do you expect to cover
the costs of migrating?
Savings 49%
Selling belongings
Loans from family
and friends 22%

28%

Which risks are you most worried about?
• People Trafficking
• Kidnappings
• Sexual violence
Which risks are you the least worried about?
• Not finding a job
• Borrowing too much money

What knowledge do people have?
• 79% know that migration to the United States has become increasingly difficult in the last years.
• 61% know that one needs a visa or work permit to migrate in a regular way.
• 64% know that they can be sent back and lose a lot of money if they migrate in an irregular way. This is, they
know the basic risks of irregular migration.
• 53% know that there are other countries, besides the United States, that can offer work opportunities for
migrants.
• 83% don’t know any local support programs.

What attitudes do people have?
• 57% trust that a good “coyote” can take them into the United States, while 36% contradict this statement.
• 62% think it is not worth obtaining proper documents to migrate.
• 47% believe that the United States is the only country worth migrating to.
• 59% think that it not is worth considering local alternatives to irregular migration, while only 29% consider it
worth it.
• 54% believe that earning a living locally is impossible.

What intentions (behaviors) do people have?
• 76% would consider joining local support programs.
• 65% would consider migrating to another country, amongst whom, 47% are considering it in a convincing
manner.
• 66% would do a great effort to obtain the necessary documents to migrate in a regular manner, or to regularize
their migrant status, while an additional 22% is considering it.
• 60% would search information about regular migration, while 23% is considering it.
• 60% would visit a Migration Information Center, while 23% is considering it.

KEY TAKEAWAYS
• 59% of the interviewees don’t know any local support programs, but would consider
joining them, while there are 35% who want to join them but don’t think the current
alternatives are worth it.
• There are 50% who would do the effort to get the documentation needed to migrate in a
regular way.
• 53% of all interviewed people believe that the United States is the only country worth
migrating to.
• Despite 64% of the people knowing the risks of migrating irregularly, 31% say they would
migrate with a “coyote”, and 26% with a caravan.

WHERE WOULD YOU LOOK FOR
INFORMATION BEFORE MIGRATING?

Former migrants

Friends
Local government
Migration Information
Centers
Family
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MEDIA AND
COMMUNICATION

WHAT MEDIA DO THE
CONSUME THE MOST?

Which technologies do they own?

• 77% television (average 4.5 hours per day)

• 81% Television

• 50% internet (average 2.8 hours per day)
mainly in the evening

• 43% Internet access

45

• 22% Smartphone
• 18% Mobile phone
• 16% Newspaper

Program of:

Financed by:

For additional information, please contact Tatiana Chacón, Communication for Development Officer: tchacon@oim.int

